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f*“‘ Tndividual autonomy
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— Ethlcs and responsibility

Increasingly important in
recent business activity
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JJJG = [9eneficence - supports
rm fdevelopment of science

; d technology that might

“cure sick persons or feed
Aungry people.
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21r) owerment of people so they
Celf

r

ake choices according to
=L heir values.

- Let each company find their own
way. to express responsibility to
the community.
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THe //’/ji“ ativesoefiloyve e
S e thicaliprinciple ofiloving
J (e @0 ne harm - warns us to

s 55 alll options, current and
| nri , 10 provide the best
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.afternative for the local
Sltuation now.

*\We should respect life of our
own and others.
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:as well as for the future
generatlons
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THe //’/ji“ anyesier/oye e
Jesethicaliprnciple ofloving
Jrn“ — Justice - makes us

or Sider the risks for others,
@ ior future generations.
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. ﬂﬁ'should share in the fruits
of what we do.

e Benefit sharing with all in the
community
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I riterneationelStelplelelfelsfor BiGEThicS
IR URLHIES Ve geed 16:
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PNESE® General Conference 1997 and the UN
senEral/Assembly 1996

\Universall Declaration on the Human Genome
S and Human Rights
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e International Declaration on Human Genetic
: Data

e UNESCO General Conference 2005

Universal Declaration on Bioethics and Human
Rights
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Ar'_'r.]eJe _l = Social Responsibility and Health
) Premetion of nealth and soual development for thelr people Is
POBVEMMENIS; all"'SECtOrs of'society share.

—

) Trn'/‘mg Iteraccount that the enjoyment of the highest standard of
riezlfir t.f" HsSione of the fundamental rights of every human being
WIENY __r _1st|nct|on of race, religion, political belief, economic or social
COIC IBIIENR; Pregress In science and technology should advance:

f— access to guality health care and essential medicines,
ﬁ iﬁ—dlng especially for the health of women and children, because
healthis essential to life itself and must be considered as a social and
human good;
(1) access to adequate nutrition and water;
(1) Improvement of living conditions and the environment;
(1v) elimination of the marginalization and the exclusion of
persons on the basis of any grounds; and

(V) reduction of poverty and illiteracy.
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Beclaration on Bioetllics and HUamFRIg 1S
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ARWEIETS, - Sharing of Beneflts
A EHEitSEsU g Sirenirany scientiiic researchrand its
gpplications shiould be shared with souety as a whole and
VI r—' i the mternational community, in particular with
c2) eloplng countries. In giving effect to this principle,
PENENLS may take any of the following forms: Special and
Sl stistainable assistance to, and acknowledgement of, the

= persons and greups that have taken part in the research
: *-"-: (a) Access to guality health care;

;-‘*51*-- = (19) Provision of new diagnostic and therapeutic

™ _--"_

=~ modalities or products stemming from research;

- (c) Support for health services;
(d) Access to scientific and technological knowledge;
(e) Capacity-building facilities for research purposes;

(f) Other forms of benefit consistent with the principles
set out in this Declaration.

2. Benefits should not constitute improper inducements to
participate in research.
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The guaance. /s also adaressed to civil
“S0GIeLy and. industry. Consultations on the
aecjarations have. involved civil society anad

/naystry; also.
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raits or virtues related to individual behaviour:

> Horlesiy * Openness  * Fairness

e Accuracy. ® Conscientiousness

® Respect ® Collaboration ® Loyalty
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BEnational Standards Tor Ethics
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ts or virtues related to the community:

- \Jf‘ 1 Responsibility ® Environmental

** Sustainable responsibility
‘ﬁEeveIopment ® Soclio-economic

~ s Spcial Welfare Development

& Gender Equality * Socio-economic
® Peace Eq_wty. _
 Human Rights Scientific Freedom

® Democratic
Development
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ViC ral obllgatlons of ‘rich”
out and-corporations to
fie society

, on the ethical principle of beneficence,

there is a voluntary moral duty to help others,
;""*'-*’fegardless of any contribution to the wealth

- —

= generation of the rich given by the poor.

e\\/hen the wealth has been aided by the
contribution of the poor, this becomes stronger.
However, it iIs a matter of ethical debate when
the moral duty becomes a legal obligation.
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al bllgatlons of “rich" —

ntries and corporations to
> areholders

=

> Ef ' ctlve and: transparent consultation with
5 areholders

*J\/IaX|m|ze returns to shareholders according to
shareholder choices

e Discuss short-term and long-term benefits to
shareholders

® Follow applicable laws
® Examine and predict social trends
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g decides what Is the approprlate
a-fo-neﬂ sharing?

tual agreement of stakeholders

Iocal persons must consent to
e process of aid in an informed

—
3

=manner, after proper assessment of

-l—"_-—"_

"fhe technology

«Some coordination has advantages,
but diversity should be encouraged.

eHow to punish those who abuse the
system?
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fons-ef,CSR —

soprate Secial Responsibility’ (CSR) s difficult to define.
Wikipedias“an expression Used to describe what some see as a

CONUERYS obllgatlon 10 e sensitive to the needs ofi all of the
stn'm BIUErS infits business operations”.

[Aternational Standards Organization (1SO): “balanced approach for
anlzatlons 10 address economic, social, and environmental issues
= "““ ila) Way! that aims to benefit people communities, and society”.

= ':-‘ﬂ"*-fWorld BUsiness Council for Sustainable Development: “continuing
= commitment by business to behave ethically and contribute to
= economic development while improving the quality of life of the

workforce and their families as well as of the local community and
society at large”.

Here: CSR Is the company’s decision to significantly decrease
harmful effects and/or increase its perceived beneficial impact on
soclety and/or the environment.
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TriplessieuiclfMEIRISEEEt

Giltentbusiness eort gl IS et comrehenswe It dees netinclude enwronmental
ziricl soclal lgposet of OLsifassas. ——
S e ENseLemTLIne (SBL): approach to address this deficiency.
— E{'r]: se conediin 1997,
— t‘)ple Planet, Profit”.
#c gulairappreach te reporting social, environmental, and econoemic performance
S Of BUsinESSEs.

3 ;:' ainradvantage for society: movement towards “full-cost accounting™ of both
B iegative (€.g. pollution) and positive (e.g. philanthropy) externalities, spurring
S mprovement in more aspects relevant to society (not just utilitarian proflt

- maximization).

j=n

"_ =*'— — Whether'we should or should not promote this kind of reporting is beyond the
e scope ofi this presentation, and involves complex questions of economics,
palitics, philosophy, and future events (ex. if emissions trading begins, affects
state of environmental reporting).
* To counter some basic criticisms, some justifications for 3BL: (a)
strengthens corporate-democratic institution, (b) can allow companies to
move more towards strategic CSR, rather than merely altrustic CSR.

e Can view social and environmental aspects as being separate from financial
reporting. Or, can see them as being part of one holistic reporting method.

——
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- C“r e classifiediinto,3itypesi(all have advantages and
WIEEEVANTE0ES): |

ru) ass/Fall Yes/No “binemial” metrics. E.g. A company either
18s or does not have a explicit OHS code.

b).e -Quantltatlve. iInterval or ordinal. E.g. (Interval) Ecological
& Feotprints™: a region produces 10 million L of freshwater,

pUL a company uses 12 million L; EQ= 12/10=1.2; anything
~ =1 Is unsustainable. E.g. (Ordlnal) A company Is |th place out
- of Jrecompanies on workplace accidents as a % of workers.

Qualitative. E.g. A company has various philanthropic
programs, including music conservatory scholarships,
mentorship programs, and helped in tsunami relief efforts.

*From Center for Sustainable Innovation:
www.sustainableinnovation.org/the-social-footprint.htmi
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rrl(G- ds I: Sustalnabllitywlﬂdlces“"

-2 Jom-r ESecial 400 lndexi(since 1990
=RV Eker=caplialization welghted steck index.

SOOIUS corporations that pass social screens

‘J \Bisignificantly mvelved inf military, tobacco/alcohol, gaming, nuclear
2n1gfe)Y

5 FERvirenmentall perfermance, employee relations, diversity, product
SpPEeriormance

PREibel Sustainability Index

,.,.n_

= X
e Focused on sustainable development and stakeholder
=== nvolvement.

> Dow Jones Sustainability Index
® Einancial Times Stock Exchange Index FTSE4Good.

* Major comments: Not standardized, only a small
fraction of companies are rated, no degree of 3BL
performance.
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S‘ta' dards 11 .Certificatie@™ ™
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— |ptarreiiorel mmmmm)—' e
EReIUnteR/ standard for auditing and: certifyingl environmental
[fle agement Sy/Stems.
i- A Wlklpedla “specifies reguirements for establishing an environmental policy,
S determining environmental aspects and impacts of
S products/activities/services, planning environmental objectives and

Mmeasurable targets, implementation and operation of programs to meet
S ghjectives and targets, checking and corrective action, and management

.
=

e
ABOO0
= Social Accountability International (SAI)
— Voeluntary standard for auditing and certifying labor practices, based

largely on ILO conventions, UN Convention on the Rights of the Child,
UN Declaration on Human Rights.
e Child labor, forced labor, health and safety, freedom of association and

collective bargaining, discrimination, disciplinary practices, working hours,
and compensation.

* Major comments: Often very detailed and relatively high degree of
standardization. But, there are no “degrees” of 3BL performance.
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[EN nstituieRalREtnes ™

- QJJ@“‘ VAccountAbility Ratine| (G50+).

B BlIELary, Owned By AccountAbility and' csrnetwork.
Serare specialized NGOs.

— r»— Kes Eortune Global’s 50 largest companies and
SEIMeErotners, ranks them on basis of CSR.

SeiSiakeholder engagement, governance, strategy,

_ ': _':*h" PErGrmance management, public disclosure,
=  assurance.

_-...
_.,.--

: == Can get “bespoke” rating, with report, and then
= ~ benchmarked against the larger companies. Usually,
~ only larger companies can afford this kind of rating.

e Other nstitutions will rate. Some are unsolicited,
others are solicited.

* Major comments: Creates an economic market
for 3BL rating. But, hardly standardized.
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B AcadEemic BEnGitiarkeT

unis (1998). “Sustainakle Industial Development: Benchimarking
el Policias ainel Regoris”. Gragnar ezt laiEiEbdgE]

EEEUS enenvirenmental performance. 19 indicators, look at companies within
SEC)-context, gualitative, symbols to show commitment, look at company.
gulie nfermation.

va set al-(2002). “100 Best Corporate Citizens”. Business Ethics. 11(2):

c) ¢

- |

- SBL Data from 6 categories, quantitative, on each rate from -2 (major concern)
- 1012 (major strength), net scores, good and bad treated symmetrically, variety
~ Off seurces for information.

s — 5 Viek et al. (2002). “Een praktisch model voor duurzaam bedrijfspresteren”.

e —

=~ Ecpomisch Statistiche Berichten. 87:. 524-527 .
- ~— 3BL. Qualitative: principles, practices and results. Some quantitative data.

® Graafland et al. (2004). “Benchmarking of Corporate Social Responsibility:
Methodological Problems and Robustness”. Journal of Business Ethics. 53.
137-152, 2004. 3BL.
— Sector-specific, 70 aspects of CSR, 6 different stakeholders, scores (0, 0.5, 1.0),

guestionnaires, annual reports, and other public information, scores added up,
based on weights of stakeholders.

® Major comments: Most are very detailed. But, hardly any agreement, often
unwieldy.
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I nf_Q rmal nferRMEton™

P

- rmre parties, e.q. NGOS media.

- (0 Ipanies themselves.
== Statements.
—— _—_Press statements.

;-:_:_-*'——= \Websites.
—CSR sections in annual reports.

e Vlajor comments: No standardization, an
erratic source of information.
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Reportigall Su,_stainabilityel?"e’pbrts"'

o Joorlrrr--- InelRivative (& -

=zl created from Coalition for Envirenmentally ResponSIbIe

ECoEmIes (CERES) — coalition of labor, social justice, religious,
i1y stor and envirenmental groups.

— r(" sUSEs @R economic, environmental, and social metrics.

.—_;V allenbaker net: “It is structured around a CEO statement, key

' enVIronmentaI soclal and economic indicators, a profile of the
__-'- reportlng entity, descriptions of relevant policies and
:_._-:—;_EF_ “anagement systems, stakeholder relationships, management
_ == perfermance, operational performance, product performance

~— and a sustainability overview”.

e Major comments: Qualitatively very detailed. But can portray
Improevements in sustainability when in fact they are becoming LESS
sustainable, and not very widely used (only several thousand
companies at most using GRI).
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A few exeunoles Of OOTETel GO Prolac i
vv]'th; USHISAR, UNESCORBangkok

= ree Jng ethics education for different stakeholders to increase

SHILEracy among consumers so that they can make informed
g dECISIons.

® D: iimidisplays for ethics of science and technology
~ Ethic storenergy technologies projects
- _Jr Stittiienal collaboration for common goals. Promoting

ECWWereness of, and integrating, human security and peace

LS

== rograms Into teaching curricula and community activities.

— :—_:"!n..
O] oldlng ferums, discussions, and camps on environmental ethics,
— — such as ethics of energy use — to stimulate new ideas for

= companies, to increase sustainability, and to educate and engage
different stakeholders.

Promoting CSR standards, or increasing CSR standards. For
Instance, “green” companies may want to campaign to Increase
awareness and adoption of ISO standards.

Discussions and analyses of how to get more on the traditional
pottom line and 3BL with marginally less CSR activity. Increasing
CSR “bang for the buck”.

Research on targeting particular groups, e.g. management schools
to increase legitimacy of CSR norms in the business community.




.y

- I' lcralang;l:rr;ggg RUSHSAP

I g—— s —

presentlng team acknowledges
Istance Py Dr. Glen Kurokawa,
fmer consultant to RUSHSAP, on
easurements of CSR.

~ e More on the website of RUSHSAP
o WWW.unescobkk.org/rushsap




